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The National Small Business Poll is a series of
regularly published survey reports based on data
collected from national samples of small-business
employers. Eight reports are produced annually
with the initial volume published in 2001. The Poll
is designed to address small-business-oriented top-
ics about which little is known but interest is high.
Each survey report treats different subject matter.

The survey reports in this series generally
contain three sections. The first section is a brief
Executive Summary outlining a small number of
themes or salient points from the survey. The sec-
ond is a longer, generally descriptive, exposition of
results. This section is not intended to be a thor-
ough analysis of the data collected nor to explore
a group of formal hypotheses. Rather, it is intended
to textually describe that which appears subse-
quently in tabular form. The third section consists
of a single series of tables. The tables display each
question posed in the survey broken-out by
employee size of firm.

Current individual reports are publicly accessible
on the NFIB Web site (www.nfib.com/research)
without charge. Published (printed) reports can
be obtained at $15 per copy or by subscription ($100
annually) by writing the National Small Business Poll,
NFIB Research Foundation, 1201 “F’ Street, NWV, Suite
200, Washington, DC 20004. The micro-data and sup-
porting documentation are also available for those
wishing to conduct further analysis. Academic
researchers using these data for public informational
purposes, e.g., published articles or public presenta-
tions, and NFIB members can obtain them for $20
per set. The charge for others is $1,000 per set. It
must be emphasized that these data sets do NOT
contain information that reveals the identity of any
respondent. Custom cross-tabulations will be con-
ducted at cost only for NFIB members on a time
available basis. Individuals wishing to obtain a data
set(s) should write the Poll at the above address iden-
tifying the prospective use of the set and the specific
set desired.
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Executive Summary

* Small-business owners are generally pleased with the condition of the streets, roads,
highways, and bridges in the area(s) where they do business. Eighty-seven (87) percent
believe that they are at least satisfactory. Just five percent classify them as poor.

¢ Thirty-seven (37) percent of small-business owners say traffic congestion is a bigger prob-
lem than road conditions while 14 percent believe road conditions are a bigger problem
than traffic congestion. Yet, 44 percent volunteer that neither traffic congestion nor road
conditions (poor) are a problem compared to 4 percent who volunteer that both are
problems. The more urban the area the business is located, the more likely the owner is
to cite traffic congestion.

Over one-third (35%) of small-business owners say traffic congestion and/or road condi-
tions are increasing their costs of doing business. However, just 5 percent classify the
higher costs as significant. Sales are less impacted than costs. Twenty-one (21) percent
believe that road conditions and/or traffic congestion hurt sales. Yet, only 2 percent con-
sider the damage significant. Owners of businesses in urban areas are most often affected.

* Small businesses (employers with 1-249 employees) use an estimated 26-27 million vehi-
cles in their businesses with 82 percent possessing at least one. Trucks are the most fre-
quent type of vehicle used. Just over half (52%) of small businesses use an average of 4.2
trucks per firm. Forty-four (44) percent use cars and 41 percent SUVs.

Customers typically reach a small business’s premises by driving and small-business own-
ers believe (95%) that their customers have reasonable access to parking near the busi-
ness. The overwhelming majority of small-business employees also typically reach the
firm by driving. Few customers or employees arrive via other transportation modes,
including on foot.

Sixty-four (64) percent say that their business is accessible by public transit. Yet, only a small
number of customers, employees or owners arrive at the site using it.

Nineteen (19) percent of small-business owners report that they have one or more
employees who work primarily from their homes. Three-quarters of these have two or
fewer employees who telecommute. The reasons employees are allowed to telecommute
center almost exclusively on immediate business reasons and rarely are directly associat-
ed with traffic congestion or poor roads.

* Almost one-quarter (24%) of small-business owners take fewer than five minutes door-
to-door to reach work on a typical day, not surprising given the number whose business-
es are in or around their residence. Almost 60 percent take fewer than 15 minutes to
reach their businesses and 80 percent take less than one-half hour. Seven percent report
that it takes them 45 minutes or more.

Street/road/highway transportation affects where small-business owners choose to relo-
cate their business (when they do) and where they add new locations (when they do).
The former decision is more likely to be influenced by the owner’s commuting time in
combination with the availability of customer and employee parking while the latter deci-
sion is more likely to be influenced by the availability of customer and employee parking.
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Road Transportation

The transportation infrastructure of the United States is not usually
associated with small-business interests. Yet, small business, as all
commerce, is intrinsically linked to the web of streets, roads and high-
ways over which goods and people flow. Transportation, of course, is
not synonymous with surface transportation let alone streets, roads
and highways. But driving or street/road/highway transportation is
the most critical direct means of transportation for small-business
owners, employees, and customers. It is also an aspect of transporta-
tion over which they exercise some control through scheduling, vehicle
purchases, etc. In addition, the large fleet of vehicles that small-busi-
ness owners operate generates substantial tax revenues that help fund
this portion of the nation’s infrastructure. Small-business owners are
eager that these user fees, primarily fuel taxes, are employed for pur-
poses that make street/road/highway transit easier, quicker, and safer.

The condition, including traffic congestion, and financing of roads is,

therefore, important to small business. As a result, this issue of the
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National Small Business Poll is devoted to road transportation.

Road Conditions and

Traffic Congestion

Small-business owners are generally pleased
with the condition of roads in the area(s) in
which they do business. Eighty-seven (87)
percent rate them at least satisfactory
(Q#18). But 14 percent call them excel-
lent and another 37 percent say they are
good. Just 5 percent classify this type of
infrastructure as poor, though another 7 per-
cent believe that road conditions in their
area are not good. While an overall assess-
ment may belie spots where conditions lie
outside the norm, these marks are among
the best small-business owners would give
to any governmental activity.

A persistent theme throughout this report
is the notable differences between the trans-
portation assessments and situations of own-
ers of businesses in urban and rural areas.
Those in the most urban areas are the most
critical of road conditions. Still, 78 percent of
small-business owners in those areas assess the

roads as in satisfactory condition or better.
(For current purposes, zip codes are divided
into five groups based on population density.
The 20 percent living in the most densely pop-
ulated create the most urban group, etc.)

The view of traffic congestion is less
positive. While congestion is usually in the
eye of the beholder, 12 percent say that
traffic is congested much of the time in the
area(s) where they do business (Q#19).
Another 16 percent report it heavy for a
total of 28 percent who provide a negative
assessment. Yet, a larger share report traffic
free-flowing or light (36%).

A large share of the differential is an
urban-rural phenomenon. For example, 32
percent of owners in the most population-
dense zip codes term traffic congested
while 30 percent in the least population-
dense zip codes term it light. Still, the pro-
portion at both extremes of population
density who describe traffic as occasional
backups is similar.



Asked to choose between traffic con-
gestion and condition of the roads as the
more important problem in the area(s) they
do business, small-business owners most fre-
quently opt for a third choice. They volun-
teer that neither road conditions nor traffic
congestion is a problem. Forty-four (44) per-
cent say neither, while traffic congestion gen-
erates 37 percent of small-business owner
responses, road conditions 14 percent, and
4 percent volunteer that both are (Q#20).

Here too the population density of the
area in which a business is located shapes
an owner’s response. But small-business-
men and women in the most urban areas
seem relatively less concerned with traffic
congestion than those in the second tier of
population density. The former select traf-
fic congestion over neither congestion nor
road conditions as a problem by a 46 per-
cent to 37 percent margin compared to the
latter who select congestion by a 54 per-
cent to 26 percent margin over neither as
a problem. Only in the least dense one-
tenth of the country are road conditions
termed a more serious transportation prob-
lem than congestion.

Despite overall positive marks for the
nation’s infrastructure of roads, highways,
etc., an important segment of the small-
business owner population believes that
traffic congestion and/or road conditions
are increasing their cost of doing business.
Over one-third (35%) say that they are
increasing costs (Q#16). Just 5 percent
classify the higher costs as significant, but
14 percent classify them as important.

Sales are apparently less impacted.
Twenty-one (21) percent believe that road
conditions and/or traffic congestion have
hurt sales (Q# 17). Yet, only 2 percent con-
sider the damage significant.

Vehicles

Small businesses (employers with 1-249
employees) use an estimated 26-27 million
vehicles in their businesses with 82 percent
possessing at least one (Q#4). Of those
owning one or more vehicles, the average
number per firm is 5.9 (not including off-
road vehicles such as tractors or snow-
mobiles). The median number is almost
three. However, a great difference exists in
the number of vehicles, if any, used for busi-
ness purposes.

Trucks are the most frequent type of
vehicle used. Just over half (52%) of small
businesses use at least one truck in their
business operation (Q#2). More than 6 per-
cent have what could be characterized as a
fleet of trucks, running six or more of them.
The average number of trucks used is 2.2
per firm and 4.2 per firm among those hav-
ing at least one.

Cars and SUVs are not as plentiful as
trucks, but almost as many firms have them.
Between 40 and 45 percent of small-busi-
ness owners use each type. The average
number of cars is 1.5 per firm and 3.2
among those owning at least one (Q#3).
The average number of SUVs used per firm
is 1.1 and 2.5 respectively (Q#1).

Delivery

Business vehicles serve a number of func-
tions. Transporting people from place to
place or from customer to customer, for
example, is an important and on-going use.
Another primary function of business vehi-
cles is delivery (hauling). Forty-eight (48)
percent of those using one or more vehicles
or about 40 percent of the entire small-busi-
ness population use at least one vehicle for
this purpose (Q#5). Therefore, the ability
to move easily on the nation’s streets, roads
and highways has a direct economic impact
on a large proportion of smaller firms.

Over the last three years, traffic con-
gestion and road conditions have forced
small-business owners into making impor-
tant changes in their deliveries. Twenty-nine
(29) percent report that they have changed
the time of day that they deliver due to
either or both causes (Q#5A). Owners of
smaller, small firms are somewhat more
likely to have done so, suggesting that they
have more flexibility in scheduling.

A somewhat larger share (35%) report
changing the route(s) they use when mak-
ing deliveries or hauling (Q#5B). Twelve
(12) percent indicate that they changed the
type of vehicle used (Q#5C). However, the
survey did not determine if the vehicles
grew larger or smaller as a result.

The cost of delivery is rising. Though
the per unit cost of vehicles, fuel, and peo-
ple have been reasonably behaved over the
last three years, more than half (51%) report
that the amount of time required to make
the same deliveries or hauls has increased
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(Q#5D). Increased time on the roads trans-
lates into higher employee and fuel costs,
and greater wear on the vehicle.

Twelve (12) percent say that it has been
necessary during the last three years to can-
cel delivery to some customers due either to
traffic congestion or road conditions (Q#5E).
Four percent who do not now deliver report
that they, too, terminated the service in the
last three years for the same reasons (Q#6).
That means over 8 percent of those with
vehicles have been forced to cancel at least
some delivery service. It is not possible to
calculate the economic impact of the actions
taken with the data available.

Small businesses could also be econom-
ically impacted in their role as consumers as
well as in their role of providers of delivery
or hauling services. However, nearly three-
quarters (73%) of small-business owners
report that the timeliness of deliveries made
to them has not changed in the last three
years (Q#7). Of the remainder, almost
twice as many say the timeliness of service
has improved (15%) as say it has deteriorat-
ed (8%). These numbers don’t account for
owners who have lost service nor for the
price they now pay for the service. Yet, the
most noticeable impacts currently seem to
fall on the side of the provider.

Customer Use of Roads/Parking
About 60 percent of small businesses must
have at least some customers reach their
business premises in order to operate nor-
mally, though only 35 percent need all or
most of their customers to be able to reach
them (Q#8). Thirty-nine (39) percent of
small-businessmen and women say that cus-
tomers do not have to come to their busi-
ness location in order to operate normally.
The business effectively goes to the cus-
tomer in those cases. Still, convenient cus-
tomer access to the majority of small
businesses is important to their operations.

When customers do travel to a small
business’s premises, most do so by driving.
Ninety- six (96) percent of those small-busi-
ness owners whose customers appear at the
business say driving is the typical means of
getting there (Q#8a). That leaves almost
nothing for other modes of transportation.
However, these numbers should not be
interpreted to mean that 96 percent of all
small-business customers reach a business

location by driving. It means customers
“typically” do so. For example, 75 percent
may drive, 10 percent walk, 10 percent take
the bus, and 5 percent ride a bicycle. But,
driving is overwhelmingly the way cus-
tomers reach small businesses.

Once customers reach a business, they
need to be able to park their vehicle. Small-
business owners for the most part (95%)
believe that their customers have reason-
able access to parking near the business
(#8b). Just 4 percent do not. As a result,
customer parking is infrequently viewed as
a business problem.

Employee Use of Roads/Parking
Like customers, most
employees reach the business location by
driving. Eighty-eight (88) percent report the
largest number of their employees drive to
work (#9). Six percent say that most walk.
Employee walking occurs almost exclusively
to the smallest firms. Anecdotally, owners
of the smallest businesses have a high
propensity to hire from the immediate area.
These data reenforce the impression.

small-business

Few small-business owners have a sub-
stantial portion of their employees who
reach their jobs in ways other than the way
the largest share do. Ninety (90) percent
believe that virtually all of their employees
reach work by a single mode of transporta-
tion, usually driving (#9a). Four percent say
that a substantial portion of their employ-
ees, though not the largest number, reach
work by public transit.

Employee parking is sometimes an issue
for employees as well as policy makers.
Eighty-three (83) percent of owners report
that they have a parking lot where employ-
ees may park (Q#10). Among those who
have firms with 20 or more employees, the
parking lot number rises to 95 percent. Of
the 17 percent who do not have employee
parking available, 11 percent or 2 percent
of the total population help their employ-
ees pay for parking in commercial lots or
garages (Q#10a).

a. Public Transportation

While obviously varying by locale, public
transportation is not a major mode of trans-
portation for small-business customers or
employees. Still, 64 percent say that their
business is accessible by public transit



(Q#11). The survey did not determine the
extent of access, for example, the frequen-
cy of buses.

One strategy to divert employees from
commuting by automobiles is for employers
to subsidize employee fares on public tran-
sit. Six percent of those whose businesses
are accessible by public transit or 3 percent
of the entire population provide such subsi-

dies (Q#11a).

b. Telecommuting

A second strategy to alleviate congestion on
roads and highways is to encourage telecom-
muting. Nineteen (19) percent of small-
business owners report that they have one
or more employees who work primarily
from their homes (Q#12). The practice is
most prevalent in the smallest firms sug-
gesting that such flexibility is one way even
the smallest can compete for employees.

Telecommuting is confined to only a
limited number of employees, however.
About half (48%) who engage in the prac-
tice allow only a single employee to
telecommute and about three-quarters
(78%) allow two or fewer (Q#12a).

The primary reasons to allow employees
to work at home have little or nothing to do
with traffic congestion, at least not directly.
Less than 1 percent cite traffic as the reason
that they allow employees to telecommute,
though an unposed reason such as “allowing
them to work at home is the only way I could
hire the person” may be indirectly responsi-
ble (Q#12b). Still, the primary reasons given
for allowing employees to telecommute are
business oriented. Better space or facilities
at home, personal situations such as small
children or a handicap, closer to places that
the employee must travel on business such
as with a salesman, and too far from the
owner’s location are offered with similar fre-
quency. A plurality say “other,” though it is
not clear what other means.

¢. Owner Commuting

There are relatively few owners compared
to the number of their employees, so their
direct impact on roads and highways is rel-
atively small. Yet, owner commuting prac-
tices reveal much about where the owner
lives and the type of employee commute
practices he or she is likely to encourage, if
he encourages any at all.

A large number of owners live close to,
or in the same building as their firms.
Almost one-quarter (24%) take fewer than
five minutes door-to-door to reach work on
a typical day (Q#13a). That figure is read-
ily explained by the 23 percent who say
that their firm is home-based (Q#D4).
Owners of the smallest businesses are sig-
nificantly more likely to fall into this cate-
gory. But even when owners do not live
above the store, commutes appear reason-
able indicating that they live within the
community. Almost 60 percent take less
than 15 minutes door-to-door to reach their
businesses and 80 percent take less than
one-half hour. Seven percent report that it
takes them 45 minutes or more.

Most small-business owners (79%)
reach work by driving just as do their
employees (Q#13). Those with more than
10 employees are about 20 percentage
points more likely to do so and indicate that
they live farther from their businesses than
do those employing fewer than 10 people.
The second most frequent mode of transit
is walking. Fourteen (14) percent walk to
work. Four percent say they reach work
some other way which often means by bicy-
cle. But virtually none of them use public
transit to reach their businesses.

The number driving seems inconsistent
with the number of home-based firms. How
can one drive to work when he is already
there? The most likely explanation is that
many of these owners conduct business out-
side the home, such as a contractor, and drive
to the work site or customer’s premises.

Roads and Business Location

In the last five years, one in five businesses
has changed location (Q#14). (Since these
figures do not account for churn in the busi-
ness population, they do not fully represent
the turnover in commercial and industrial
properties.) The condition of roads and/or
traffic congestion plays a role in many of
those relocation decisions.

Fourteen (14) percent of small employ-
ers who did relocate, or about 3 percent of
the entire population, say that their person-
al commuting time was a major factor in
their decision to relocate (Q#14a). Anoth-
er 10 percent say that it was a minor fac-
tor. A non-mutually-exclusive 14 percent
report that parking for employees and cus-
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tomers was a major factor, though 19 per-
cent claim it a minor factor (Q#14b). Con-
venience to another form of transportation,
such as rail, water, or air, played a major
role in just 2 percent of relocation decisions
(Q#14c). Thus, where transportation is an
important factor in the decision to relocate,
roads, highways and associated facilities are
the critical consideration. By extension, one
might assume that once a decision has been
made to relocate for reasons other than
transportation, the specific site for the move
would be influenced by roads far more often
than any other transportation form.
Fifteen (15) percent of small-business
owners disclose that in the last five years
they added one or more business locations
(Q#15). The owner’s commuting time was
a major factor in few of the sites chosen.
Just 5 percent report it was, though 18 per-
cent say it was a minor factor (Q#15a).
Parking for employees and customers is more
important. The relative importance of these
two interests makes sense as an additional
facility will likely be the primary operating
location for employees/customers but not
the owner. Fourteen (14) percent say that
parking was a major factor and 12 percent a
minor factor (Q#15b). But when adding
locations in contrast to relocation, other
transportation modes become more impor-
tant than when changing locations. Nine per-
cent say another form of transportation was
a major factor in deciding where to locate

the additional facility (Q#15c.)

Final Comments

Roads are the primary and almost exclusive
means of transportation immediately affect-
ing small business. The overwhelming major-
ity of employees reach work by driving; most
customers come to small businesses by driv-
ing; a large majority of small-business own-
ers arrive at their firms by driving. Moreover,
these firms use 26-27 million business on-
road vehicles, about one of every eight in the
country. Though almost two-thirds of small
businesses are accessible by public transit,
public transit is typically a non-factor in any
aspect of small-business operations. Other
transportation forms, except Walking, are
even more rarely used. The survey did not,
however, explore the use of transportation
modes such as air for such business activity
as sales calls or convention attendance.

Small-business owners are generally
happy with street/road/highways/bridges
infrastructure in the areas in which they do
business. However, they see the costs asso-
ciated with using the roads rising, particu-
larly in terms of time spent on them. Eight
percent of those with business vehicles say
that in the last three years they have can-
celled delivery to some or all customers.
Such cost increases appear tied to traffic
congestion rather than road conditions. Still,
traffic congestion is far from a universal phe-
nomenon and most small-business owners
experience free flowing traffic or occasional
back-ups most of the time including in cities.
Even employee and customer parking does
not appear to be a common problem.

Despite their favorable assessment of
current road transportation, many small-
business owners anticipate deteriorating
conditions, at least in specific areas. The
best example of that concern involves deci-
sions to relocate the business and/or deci-
sions on where to place an added location.
Personal commutes and employee and cus-
tomer parking are often factors in these
decisions, sometimes major factors.

The urban/rural location of a business
influences the assessments made by small-
business owners. As a general rule, traffic
congestion and associated costs are greater
the more urban the area. But with the
exception of the 10 percent of the popula-
tion who lie in zip codes with the highest
population density, the differences are mar-
ginal rather than radical. The number of
cases in the most urban 10 percent is too
small to allow sweeping statements, but it
appears that the radical differences begin
and end here (and perhaps also, to a much
less extent, in the most rural 10 percent).



Road Transportation

(Please review notes at the table’s end.)

Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms

How many vans or SUVs do you use in your business?

I. None 61.5% 52.4% 48.7% 59.3%
2.0ne 24.8 21.4 18.4 239
3.Two 9.8 14.3 9.2 10.2
43-5 3.0 7.1 4.5 5.2
5.6 or more — 4.8 9.2 1.4
6. (DK/Refuse) — — — —
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754
Average 0.6 1.2 2.0 .1
Average (in firms with

at least one) 1.5 2.6 37 25
How many trucks do you use in your business?
I. None 50.5% 40.5% 38.0% 48.2%
2.0ne 269 19.0 17.7 25.2
3.Two 77 9.5 8.9 8.0
4.3-5 1.9 15.5 13.9 12.5
5.6 or more 3.0 15.5 21.5 6.2
6. (DK/Refuse) — — — —
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754
Average 1.0 24 4.2 22
Average (in firms with

at least one) 2.1 4.2 6.9 4.2
How many cars do you use in your business?
I. None 57.1% 58.3% 48.7% 56.4%
2.0ne 27.9 16.7 19.2 25.8
3.Two 72 13.1 77 79
43-5 6.4 83 12.8 7.3
5.6 or more 1.4 3.6 .5 2.7
6. (DK/Refuse) — — — —
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754
Average 0.7 1.2 3.0 1.5
Average (in firms with

at least one) 1.7 29 5.7 32
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Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms

Total vehicles used in the business: (Computed from responses in Q#1 - Q#3.)

I.None 18.0% 15.1% 16.5% 17.5%
2. One 22.6 8.1 1.4 19.9
3.Two 23.0 17.4 10.1 21.1
4.3-5 27.1 27.9 17.7 26.3
5.6 -10 75 19.8 13.9 9.5
6. 11 or more 1.8 1.6 304 5.7

7. (DK/Refused) — — — —

Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754
Average 23 4.8 9.1 4.8
Average (in firms with

at least one) 29 5.8 10.9 59

Do you deliver anything to, or haul anything for customers with your regis-
tered ROAD vehicles? (Those with at least one vehicle in Q#4.)

|.Yes 45.6% 55.6% 53.8% 47.5%
2.No 54.2 44.4 46.2 523
3. (DK/Refused) 0.2 — — 0.2
Total 100.0% 100.0% 100.0% 100.0%
N 284 165 167 616

5a. In the last three years, has traffic congestion or poor roads forced you
to:? (If “Yes” in Q#5).

A. Change the time of day you deliver or haul

I.Yes 30.9% 22.5% 20.0% 28.6%
2.No 68.2 775 80.0 70.8
3. (DK/Refuse) 0.9 — — 0.6
Total 100.0% 100.0% 100.0% 100.0%
N 130 95 90 315

B. Change the route or routes you use when delivering or hauling

I.Yes 35.6% 35.0% 31.4% 35.1%
2.No 64.4 65.0 68.6 64.9
3. (DK/Refuse) — — — —

Total 100.0% 100.0% 100.0% 100.0%
N 130 95 90 315



Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms

C. Change the type of vehicle you use to deliver or haul

I.Yes 13.3% 7.5% 11.4% 12.3%
2.No 86.7 925 88.6 87.7
3. (DK/Refuse) — — — —

Total 100.0% 100.0% 100.0% 100.0%
N 130 95 90 315

D. Spend more time to make the same deliveries or hauls

I Yes 51.9% 52.2% 42.9% 51.0%
2.No 476 475 57.1 487
3. (DK/Refuse) 0.4 — — 0.3
Total 100.0% 100.0% 100.0% 100.0%
N 130 95 90 315

E. Stop delivering or hauling to some areas or customers

I.Yes 12.4% 7.5% 11.4% 11.7%
2.No 87.6 925 88.6 88.3
3. (DK/Refuse) — — — —

Total 100.0% 100.0% 100.0% 100.0%
N 130 95 90 315

In the last three years, has traffic congestion or poor road conditions forced
you to cancel delivery or hauling services to areas or customers where it
was previously offered? (If “No,” “Don’t know,” or “Refuse” in Q#5.)

|.Yes 4.3% —% 6.7% 4.1%
2.No 92.1 100.0 93.3 92.9
3. (DK/Refuse) 3.6 — — 3.0
Total 100.0% 100.0% 100.0% 100.0%
N 154 70 77 301

In the last three years, has the timeliness of deliveries made to your busi-
ness improved, deteriorated or remained the same?

|. Improved 15.2% 17.9% 14.3% 15.4%
2. Deteriorated 8.0 9.5 10.4 8.4
3. Same 72.7 714 75.3 72.8
4. (DK/Refuse) 4.0 1.2 — 33
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754
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Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms

Do of your customers need to reach your business premises in order
for you to operate your business normally?

LAl 24.0% 21.2% 25.6% 23.9%
2. Most 1.9 10.6 12.8 1.8
3.Some 25.0 22.4 26.9 24.9
4.None 38.9 45.9 34.6 39.3
5. (DK/Refuse) 0.2 — — 0.1
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754

8a. Do your customers typically reach your place of business by: (If at
least some customers in Q#8.)

I. Driving 95.3% 100.0% 98.0% 96.0%
2.Walking 1.6 — — 1.3
3.Taking public

transportation I.1 — — 0.8
4. Some other way 1.8 — — 1.5
5. (DK/Refuse) 0.3 — 2.0 0.4
Total 100.0% 100.0% 100.0% 100.0%
N 214 112 130 456

8b. Do your customers have reasonable access to parking near your

business?

I.Yes 93.9% 95.7% 98.0% 94.5%
2.No 42 43 2.0 4.0
3. (DK/Refuse) 1.8 — — 1.5
Total 100.0% 100.0% 100.0% 100.0%
N 214 112 130 456

Do the largest number of your employees get to work by:

|. Driving 86.4% 97.6% 94.8% 88.4%
2.Walking 6.7 — 1.3 5.5
3.Taking public transportation 1.6 1.2 3.9 1.8
4. Some other way 2.8 1.2 — 24
5. (DK/Refuse) 24 — — 20
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754



Employee Size of Firm

1-9 emp 10-19 emp 20-249 emp All Firms

10.

9a. Even though the largest share of your employees reach work by
(Answer in Q#9), do you have a substantial number of employees

who:?
I. Drive 2.6% 1.2% 2.6%
2.Walk 24 24 5.2
3.Take public transit 29 4.7 9.1
4. Other .1 1.2 1.3
5. No. Reach by

(answer in Q#9). 90.3 90.6 81.2
6. (DK/Refuse) 0.5 — —
Total 100.0% 100.0% 100.0%
N 345 200 199

Do you have a parking lot where your employees may park?

[.Yes 80.3% 87.1% 94.9%
2.No 19.1 12.9 5.1
3. (DK/Refuse) 0.7 — —
Total 100.0% 100.0% 100.0%
N 354 200 200

1.2%
2.7
3.7
1.2

89.5
0.4

100.0%
744

82.5%
17.0
0.5

100.0%
754

10a. As an employee benefit, do you help employees pay for parking in com-
mercial lots or garages? (If “No,” “Don’t know,” or “Refuse” in Q#10.)

|.Yes 10.6% —% —%
2.No 87.0 — —
3. (DK/Refuse) 2.4 — _
Total 100.0% 100.0% 100.0%
N 77 26 I

Is your business accessible by public transportation?

[.Yes 63.4% 64.3% 69.2%
2.No 35.0 333 28.2
3. (DK/Refuse) 1.6 24 2.6
Total 100.0% 100.0% 100.0%
N 354 200 200

10.8%
87.1
2.1

100.0%
114

64.1%
34.1
1.8

100.0%
754

Ila. As an employee benefit, do you help employees pay for using public

transportation to and from work? (If “Yes” in Q#l11.)

I Yes 7.1% 1.9% 5.6%
2.No 91.9 96.3 94.4
3. (DK/Refuse) 1.1 1.9 —
Total 100.0% 100.0% 100.0%
N 223 132 139

6.4%
92.6
1.0

100.0%
494
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Employee Size of Firm

1-9 emp 10-19 emp 20-249 emp All Firms

12.

13.

Do you have one or more employees who work primarily from their homes?

I Yes 20.2% 11.8% 14.3% 18.7%
2.No 79.3 88.2 85.7 80.9
3. (DK/Refuse) 0.5 — — 0.4
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754

12a. How many work primarily from their homes? (If “Yes” in Q#12.)

I.One 51.6% —% —% 48.3%
2.Two 31.7 — — 29.9
3.3-5 14.3 — — 15.6
4.6 or more 1.6 — — 5.4
5. (DK/Refuse) 0.8 — — 0.7
Total 100.0% 100.0% 100.0% 100.0%
N 71 24 28 123

I12b. Are they working primarily from the home because of a:?

|. Personal situation such
as small children,
a handicap, etc. 17.5% —% —% 27.6%

2. Better space or

facilities there 20.6 — — 15.4
3.Traffic congestion 7.1 — — 0.8
4. Closer to places
they must travel
on business [5.1 — — 10.6
5.Too far to come to
your location 5.1 — — 15.4
6. (DK/Refuse) 395 — — 30.1
Total 100.0% 100.0% 100.0% 100.0%
N 71 24 28 123
How do you get to work?
|. Drive 75.1 929 94.9 79.0
2. Ride with someone else 0.8 — 1.3 0.8
3.Walk 17.0 3.6 2.6 14.1
4.Take public transportation 0.8 — 1.3 0.8
5. Some other way 45 24 — 3.8
6. (DK/Refuse) 1.8 1.2 — 1.6
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754



Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms

13a. Door-to-door, how long does it take you to get to work on a typical day?

|. < 5 minutes 26.8% 16.5% 13.0% 24.3%
2.5 - 9 minutes 20.0 17.6 234 20.1
3. 10 - 14 minutes 13.6 18.8 16.9 14.5
4. 15 - 29 minutes 20.7 30.6 28.6 22.5
5.30 - 44 minutes 7.9 10.6 1.7 85
6.45 minutes or more 7.4 35 6.5 6.9
7. (DK/Refuse) 3.7 24 — 3.2
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754

In the last five years, have you changed business location?

I.Yes 19.9% 17.4% 19.2% 19.6%
2.No 788 8l.4 79.5 79.2
3. (Not in business five years) 1.0 1.2 1.3 1.0
4. (DK/Refuse) 0.3 — — 0.3
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754

I14a. Was your commuting time a major factor, a minor factor, or not a
factor in your decision to relocate? (If “Yes” in Q#14.)

I. Major factor 12.1% —% —% 13.7%
2. Minor factor 10.5 — — 9.8
3. Not a factor 75.8 — — 75.2
4. (DK/Refuse) 1.6 — — 1.3
Total 100.0% 100.0% 100.0% 100.0%
N 70 34 40 144

14b. Was parking for your employees and/or customers a major factor,
minor factor, or not a factor in your decision to relocate?

|. Major factor 12.0% —% —% 13.5%
2. Minor factor 20.0 — — 19.4
3. Not a factor 68.0 — — 67.1

4. (DK/Refuse) — — — —

Total 100.0% 100.0% 100.0% 100.0%
N 70 34 40 144
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Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms

15.

l4c. Was convenience to a form of transportation other than roads a
major, minor, or not a factor in your location choice?

I. Major factor 0.8% —% —% 2.6%
2. Minor factor 5.6 — — 7.7
3. Not a factor 93.5 — — 89.7

4. (DK/Refuse) — — — —

Total 100.0% 100.0% 100.0% 100.0%
N 70 34 40 144

In the last five years, have you added one or more business locations?

|.Yes 13.0% 22.1% 26.0% 15.3%
2.No 86.7 76.7 74.0 84.4
3. (Not in business five years) 0.3 1.2 — 0.4

4. (DK/Refuse) — — — —

Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754

I5a. Was your commuting time a major factor, a minor factor, or not a fac-
tor in the decision where to add the new location? (If “Yes” in Q#15.)

|. Major factor —% —% 10.0% 5.0%
2. Minor factor — — 5.0 17.6
3. Not a factor — — 85.0 77.3

4. (DK/Refuse) — — — —

Total 100.0% 100.0% 100.0% 100.0%
N 41 44 51 136

I5b. Was parking for your employees and/or customers a major factor, minor
factor, or not a factor in your decision where to add the new location?

|. Major factor —% —% 15.0% 14.2%
2. Minor factor — — 10.0 1.7
3. Not a factor — — 75.0 74.2

4. (DK/Refuse) — — — —

Total 100.0% 100.0% 100.0% 100.0%
N 41 44 51 136



Employee Size of Firm

1-9 emp 10-19 emp 20-249 emp All Firms

16.

17.

18.

I5c. Was convenience to a form of transportation other than roads a
major, minor, or not a factor in your decision where to add the new

location?

I. Major factor —% —% 5.0%
2. Minor factor — — —
3. Not a factor — — 95.0

4. (DK/Refuse) — — —

Total 100.0% 100.0% 100.0%
N 41 44 51

Is traffic congestion or road conditions hurting your sales:?

|. Significantly 2.1% 1.2% 2.6%
2. Somewhat 9.6 7.1 10.4
3.A little 8.8 83 14.3
4. Having no effect 784 83.3 72.7

5. (DK/Refuse) I.1 — —

Total
N

100.0% 100.0% 100.0%
354 200 200

9.1%

33
86.0

1.7

100.0%
136

2.0%
9.4
9.3
783
0.9

100.0%
754

Is traffic congestion or road conditions increasing your costs of doing

business:?

I. Significantly 4.6% 4.7% 6.5%
2. Somewhat 13.6 15.3 16.9
3.A little 16.2 16.5 18.2
4. Having no effect 65.3 63.5 58.4
5. (DK/Refuse) 0.3 — —
Total 100.0% 100.0% 100.0%
N 354 200 200

4.8%
14.1
16.4
64.4

0.3

100.0%
754

What is the condition of the streets, roads, highways, and bridges where you
do business?

|. Excellent 14.7% 14.3% 9.1%
2. Good 35.6 44.0 429
3. Satisfactory 37.2 29.8 338
4. Not good 6.4 7.1 9.1
5. Poor 5.4 4.8 5.2
6. (DK/Refuse) 0.7 — —
Total 100.0% 100.0% 100.0%
N 354 200 200

14.1%

372

36.1
6.8
54
0.5

100.0%
754
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Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms

19.

20.

What is the state of traffic where you do business?

I. Congested much of the time  12.4% 9.5% 6.3% [1.5%
2. Heavy [5.1 22.6 19.0 16.3
3. Occasional back-ups 30.1 29.8 354 30.6
4. Free-flowing 2255 19.0 22.8 222
5. Light 4.5 13.1 8.9 13.8
6.Too dependent on tourist

season to say 3.5 48 6.3 39
7. (DK/Refuse) 2.0 1.2 1.3 1.8
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754

Is the more serious transportation problem where you do business:?

|. Traffic congestion 36.9% 36.9% 41.0% 37.3%
2. Condition of the roads 4.1 13.1 17.9 14.4
3. (Neither) 44.4 452 372 438
4. (Both) 42 4.8 3.8 42
5. (DK/Refuse) 0.5 — — 0.4
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754



Employee Size of Firm
1-9 emp 10-19 emp 20-249 emp All Firms

Demographics

DI. Which best describes your position in the business?

I. Owner/manager 84.3% 75.3% 76.6% 82.6%
2. Owner but NOT manager 54 9.4 7.8 6.1
3. Manager but NOT owner 10.3 15.3 15.6 1.3

4. (DK/Refuse) — — — —

Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754

D2. Is your primary business activity: (NAICs code)

|. Agriculture, forestry, fishing 4.2% 2.4% 1.3% 3.7%
2. Construction 9.1 1.8 7.8 9.3
3. Manufacturing, mining 7.2 9.4 14.3 8.2
4.Wholesale trade 45 8.2 7.8 52
5. Retail trade 18.6 17.6 16.9 18.3
6. Transportation and

warehousing 1.8 35 2.6 2.0
7. Information 1.9 3.5 2.6 22
8. Finance and insurance 45 1.2 52 42
9. Real estate and rental leasing 5.0 24 1.3 4.3
10. Professional/scientific/

technical services 17.4 16.5 6.5 16.3
[ 1.Adm. support/waste

management services 1.6 1.2 2.6 1.7
12. Educational services 1.0 1.2 — 0.9
I3. Health care and

social assistance 35 4.7 5.2 3.8
14. Arts, entertainment,

or recreation 2.2 24 2.6 2.3
I15. Accommodations or

food service 4.0 7.1 14.3 53
16. Other service, incl. repair,

personal care 12.6 59 6.5 1.3
|7. (Other) 0.5 1.2 1.3 0.6
18. (DK/Refuse) 0.5 — — 0.4
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754
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Employee Size of Firm

1-9 emp 10-19 emp 20-249 emp All Firms
D3. Over the last two years, have your real volume sales:?
I. Increased by 30 percent
or more 13.1% 16.5% 12.7% 13.5%
2. Increased by 20 to 29 percent 13.6 14.1 10.1 13.3
3. Increased by 10 to 19 percent 26.3 259 31.6 26.8
4. Changed less than |0 percent
one way or the other 244 24.7 253 245
5. Decreased by |10 percent
or more 18.6 15.3 17.7 18.1
6. (DK/Refuse) 4.0 3.6 26 38
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754
D4. Is this business operated primarily from the home, including any associated
structures such as a garage or a barn?
[.Yes 27.0% 11.9% 2.6% 23.0%
2.No 71.7 88.1 97.4 76.0
3. (DK/Refuse) 1.3 — — .1
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754
D5. How long have you owned or operated this business?
[. <6 years 22.3% 22.6% 16.5% 21.7%
2.6-10 years 268 15.5 7.7 247
3. 11-20 years 27.5 22,6 27.8 27.0
4.21-30 years 13.4 238 15.2 14.7
5.31 years+ 9.4 14.3 215 .1
6. (DK/Refuse) 0.6 1.2 1.3 0.8
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754
D6. What is your highest level of formal education?
I. Did not complete high school 1.8% 2.4% 1.3% 1.8%
2. High school diploma/GED 16.3 20.2 16.7 16.8
3. Some college or an
associates degree 253 17.9 14.1 234
4.Vocational or technical
school degree 43 3.6 2.6 4.1
5. College diploma 327 41.7 474 35.1
6.Advanced or professional
degree 18.3 14.3 17.9 17.8
7. (DK/Refuse) 1.3 — — 1.0
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754



Employee Size of Firm

1-9emp 10-19emp 20-249 emp All Firms
D7. Please tell me your age.
[.<25 0.8% 1.2% —% 0.8%
2.25-34 6.3 7.1 7.7 6.5
3.35-44 21.3 19.0 16.7 20.6
4.45-54 375 31.0 39.7 37.0
5.55-64 20.5 29.8 21.8 21.6
6.65+ 1.4 10.7 1.5 .3
7. (DK/Refuse) 22 1.2 2.6 22
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754
D8. What is the zip code of your business?
. East (zips 010-219) 9.6% 11.8% 12.8% 10.2%
2. South (zips 220-427) 17.0 18.8 17.9 17.3
3. Mid-West (zips 430-567,

600-658) 245 25.9 17.9 24.0
4. Central (zips 570-599,

660-898) 25.2 28.2 333 26.3
5.West (zips 900-999) 21.8 14.1 16.7 20.5
6. (DK/Refuse) 1.9 1.2 1.3 1.8
Total 100.0% 100.0% 100.0% 100.0%
N 354 200 200 754

D9. Population Density (derived from the zip code)

I. Highly Urban

2. Urban

3. Fringe Urban

4. Small Cities/Towns
5.Rural

6. No Data

Total
N

DI10. Sex

Male
Female

Total
N

13.1%
17.3
18.3
21.6
247
5.0

100.0%
354

78.7%
21.3

100.0%
354

9.5% 15.4% 13.0%
19.0 19.2 17.7
22.6 20.5 19.0
22.6 17.9 214
20.2 21.8 239

6.0 5.1 5.1

100.0% 100.0% 100.0%
200 200 754
82.4% 88.5% 80.1%
17.6 1.5 19.9
100.0% 100.0% 100.0%
200 200 754

Table notes on page 20.
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Data Collection Methods

The data for this survey report were col-
lected for the NFIB Research Foundation
by the executive interviewing group of The
Gallup Organization. The interviews for this
edition of the Poll were conducted between
November 20 - December 16, 2003 from a
sample of small employers. “Small employ-
er” was defined for purposes of this survey
as a business owner employing no fewer
than one individual in addition to the
owner(s) and no more than 249.

The sampling frame used for the survey
was drawn at the Foundation’s direction from
the files of the Dun & Bradstreet Corpora-
tion, an imperfect file but the best currently
available for public use. A random stratified
sample design was employed to compensate

for the highly skewed distribution of small-
business owners by employee size of firm
(Table Al). Almost 60 percent of employers
in the United States employ just one to four
people meaning that a random sample would
yield comparatively few larger small employ-
ers to interview. Since size within the small-
business population is often an important dif-
ferentiating variable, it is important that an
adequate number of interviews be conduct-
ed among those employing more than 10
people. The interview quotas established to
achieve these added interviews from larger,
small-business owners were arbitrary but ade-
quate to allow independent examination of
the 10-19 and 20-249 employee size classes
as well as the 1-9 employee size group.

Table Al

Sample Composition Under Varying Scenarios

Expected from
Random Sample*

Obtained from Stratified Random Sample

Employee Percent Percent Percent

Size of Interviews  Distri- Interview Distri- Completed Distri-

Firm Expected bution Quotas bution Interviews bution
-9 593 79 350 47 354 47
10-19 82 I 200 27 200 27
20-249 75 10 200 27 200 27
All Firms 750 100 750 101 754 101

*Sample universe developed from special runs supplied to the NFIB Research Foundation by the Bureau of the Census (1997 data).

Continued from page 19

Table Notes

1.All percentages appearing are based on
weighted data.

2.All “Ns” appearing are based on unweight-
ed data.

3.Data are not presented where there are
fewer than 50 unweighted cases.

4.( )s around an answer indicate a volun-
teered response.

WARNING - When reviewing the table,
care should be taken to distinguish between
the percentage of the population and the
percentage of those asked a particular ques-
tion. Not every respondent was asked every
question. All percentages appearing on the
table use the number asked the question as
the denominator.
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